Phan 4: Budc ngoat nam cuoi

K& hoach chuén bi trng tuyén thuc tap ciia mét sinh vién
truyén théng nam nhat.

1. KINH NGHIEM VA BANG CHUNG NANG LUC

Liét ké nhitng gi ban da lam dudc. Mbi muc can cé bang chiing cu thé (diém, san
pham, két qua do ludng dugc).

Khdaluan /Do an tét nghiép: Chua cd
Thyc tap /Lamviéc ban thaigian: Chuaco
Du ancanhan/nhom:
o TranglInstagram canhan:
= Vaitro:toanbd, tilény tudng, chup anh, viét caption dén theo ddisé liéu

= KEtqua: 430 followers sau 9 thang, trung binh engagement rate 6.2% (cao
han muc trung binh nganh 3-49%). Bai cé reach cao nhat dat 2.400 lugt tiép
cantunhién

o BaitapIdn mdén Truyén théng Marketing:

= Vaitro: Content strategist trong nhom 4 ngudi, xay dung mini-campaign cho
thuang hiéu tra sttalocal

s K&tqua:Diém 8.5/10, dudc gidng vién nhan xét phan insight va thong diép
truyén thong ré rang va cé chiéu sau nhat trong cac nhém

Hoat déng ngoaikhda / CLB /tinh nguyén:

o Hoat déng ngoaikhda/CLB: Thanhviénban Noi dung CLB X (9 thang), tham gia
san xuat ndi dung cho sy kién XX clia khoa. Phu trach viéc viét baiva hd trg t&
chuc sukién

Chung chi/ Gidithudng: Google Digital Garage: Fundamentals of Digital
Marketing

2. HOAN THIEN CV HUGNG DEN VI TRi MUC TIEU

Vi triban muén &ng tuyén: Content Intern tai digital agency hodc brand cé mang

socialmedia



Churc danh muc tiéu: Intern

Tao CV dua trén mot template bat ki:

https://www.canva.com/vi_vn/so-yeu-ly-lich/mau/

Danh sachkiémtra CV:

Chua nhd ai phan héi. Dy dinh guii cho chikhda trén dang lam agency cudi tuan

nay.

Xuat PDF, dattén: N.T.M.A_CV.pdf

(C6 iing dung Al viét lai phan mo ta du an theo cau trdc hanh dong + két qua, khac vai

kiéu md tad ma hd ban dau.

3.5-10 DOANH NGHIEP MUC TIEU

Nganh / Linh viic mong mudn lam viéc:

Agency, Brand (Lifestyle / gidoduc...)

STT |Téncongty [ Vitritngtuyén |Lydo mudn ingtuyén Mic do vu tién
1 Dentsu ContentIntern | AgencyIdn, dugc ti€p xuc Cao/Kho
Creative da dang client, nhiéu anh chi
Vietnam review la hoc dugc nhiéu vé
quy trinh.
2 Novaon ContentIntern | Agency Viét,vanhdatré, Cao/Vua
Digital nhi€ubanndm 2-3vao
dugc. Lam da kénh tu social
dén SEO content.
3 Tomorrow Content/ N&itiéng dao tao baiban Cao/Vua
Marketers Marketing cho sinhvién. bugc nhiéu
Intern ngudi gidi thiéu 1a noi tét dé
hoc nén tang marketing that
Sy.



https://www.canva.com/vi_vn/so-yeu-ly-lich/mau/

4 Sconnect Content Chuyénvideo content va Trung binh
Vietnam Creatorintern | YouTube, pht hdp néumudn
hoc san xuat ndi dung video.
Ganvaiké hoach C daihan

cla minh.
5 Educa Social Media Brand side nganh gidaoduc, | Duphong
(néntang Intern phu hgp vaéi dinh hudng noi
gidoduc) dung cé chiu sau. it ap luc

han agency, hoc dugc cach

xay brandlau dai.

4. NANG LUC CON THIEU VA KE HOACH BO SUNG

4.1. banh gia ky nang theo vi trimuc tiéu

[Chon muic dé cho tiing nhdm k¥ nang (1= mai bat dau, 5 = tu tin)]

Viét content (caption, copy)

Canva/ thiét ké visual co ban

Poc vaphantich socialmedia data

Sanxuatvideo (CapCut, Premiere)

K¥ nang giao ti€p & thuyét trinh

Tiéng Anh

Tu duy phan tich, timinsight

4.2. K& hoach bé sung ky nang trudc ngay &rng tuyén

Nangluc conthi€uso | Yéucaucannangcao |Ké&hoachbd sung

véiyéu caucodngviéc | trudc khindp don

Phan tich data social Thuc hanh doc Meta

media ( ) Business Suite hang tuan déi
v3ikénhInstagram canhan,
ghilai quan sat. Xem series
YouTube "Social Media




Analytics for Beginners"

trong 4 tuan.
Sanxuatvideongan Lam it nhat 4 Reels trong 30
( ) ngay tdi bang CapCut, sau

do bat daulam quen

Premiere cd ban.

Hi€u biét quy trinh 1am Trong lic chd Ung tuyén, doc

viéc taiagency thi cac case study dudc viét

( lai trén Brands Vietnam va
LinkedIn.

5. TONG KET

Diém manh ndi bat nhat ctia ban hién tai la gi?

Ty xay dung vavanhanh trang Instagram tt O v8i engagement rate 6.2%

K& hoach khac phuc diém yéu:

o Diémyéunhat: chua cé video content thuc té trong portfolio trong khi hdu hét
agency hién tai déu can ngudilam dugc Reels va TikTok

o Ké&hoach 30 ngay: dang 4 video Reels trén trang sach, it nhat 2 céibang CapCut
va 2 céi thi Premiere, va tién hanh ding bat ké chat lugng video ra sao
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