Phan 2: Ba cau hoi quan trong

K& hoach nang cao nang lu'c ban than véi mét sinh vién
truyén théng nam nhat.

1. THONG TIN BINH HUGNG CHUNG
"San pham" tdi mudn trd thanh: Content Planner tai agency séng tao, viialén
dudc chién lugc ndi dung, viia tu tay thuc thi dugc, hiéu platform va biét doc sé liéu
dé ra quyé&t dinh. Hudng t8i nganh lifestyle hodc thditrang.

Diém manh hién tai: Ty gidc quan sat xu hudng, hay dat cau hdi tai sao ndi dung

hoat déng hay khéng. Lam viéc nhém t6t, chiu nhan phan héi. Da cdé trang

Instagram ca nhan tu van hanh (c6 200 followers). Thudng xuyén cap nhat xu

hudng mang xa hdi trén TikTok, Threads, Instagram.

Khoang cach can thu hep:

O

O

Chua hiéu quy trinh lam viéc that su trong agency (16 héng 18n nhat)

Chua biét doc data va dung Google Analytics, Meta Business Suite mét cach co
muc dich

Chua cé portfolio thuc t€ ngoailG ca nhan
Chua biét dung céng cu san xuat ndi dung chuyén sau (Premiere, After Effects)

Chua co mang ludinganh

2. KIEN THUC CAN TRANG BI

Linh vuc / chGidé can hoc: Truyén thong sé va content marketing

Kién thirc uu tién #1: Content Strategy va Social Media Marketing

o

o

o

O

Tailiéu hoc tap: Marketing 7.0: A Guide for Thinking Marketers in the Age of Al -
Philip Kotler; They Ask, You Answer - Marcus Sheridan

Khdahoc: Google Digital Garage, Meta Blueprint

Newsletter: Marketing Examples, The Hustle

YouTube: GaryVee, Kat Norton, Think Media dé xem case thuc té

Kién thitc uu tién #2: Data cd ban cho content (Analytics)

o

O

Tailiéu hoc tap: Data cd ban cho content (Analytics)

Google Analytics 4 cho ngudi mai: khoda trén Skillshop (Google, mién phi)



o MetaBusiness Suite: tu thuc hanh trén trang Instagram ca nhan

o Pocthém: cacbai"how toread social media metrics" trén HubSpot Blog

3. KY NANG CAN PHAT TRIEN
Ky nang vu tién #1:
o Viétndidung cé muc dich (content writing cho mang xa hoi)
o Hudng dan thuc hanh:
= M0&ituanviét it nhat 2 caption cho trang Instagram sach, sau dé xem sé liéu
engagement sau 3 ngay va ghilai quan sat
s Tap phantich 3 baipost thanh cdng trong nganh: chirahook, body, CTAva
ly do tai sao nd hoat dong

= Tham gianhém sinhvién trong I8p dé nhan phan héi chéo vé bai viét

Ky nang uu tién #2:
o Sanxuatndidungvideo ngan (Reels, TikTok)
o Hudng dan thuc hanh:
s B3t daubang CapCut(da quen) trudc khi hoc Premiere Pro, trdnh binan
sém
» Lamitnhat1video Reels mbi 2 tudn cho trang sach, du chat lugng chua tét.
Hoc bang cach lam nhiéu han hoc ly thuyét
s Hoc Premiere Pro cd ban qua YouTube (channel Premiere Galhoac Brendan
Gahan), ap dung ngay vao video ti€p theo
Minh hay tri hodn phan nay vi sg san phdm xau. Phainhac ban than: video té dau tién 13

bat budc phaico.

4. KINH NGHIEM CANTiCH LOY
Kinh nghiém / du an cu thé:
o Nganhan: Ung tuyén vao ban truyén thong ctia mot CLB trong khoa
o Tandung céc baitap két thic mdn trong chucng trinh dé tao ra sdn pham that,
duavao portfolio
o Dithuctp tlndm 2, taiagency nhd. Uu tién mdi trudng duge lam nhiéu hon.

o Duy triva phat trién trang Instagram ca nhan

Xay dung mang ludi quan hé:



o Followva tudng tac vdi cac anh chilam content, marketing 8 Viét Nam trén

LinkedIn (chua co LinkedIn, Ién ké hoach tao profile trong thang nay)

5. LO TRINH THEO THOI GIAN

Méc thdigian | Hanh dong cu thé Két qua ky vong
Tao LinkedIn dé két néi. Cé profile LinkedIn cd ban.
Dang 2 bai/tuanchokénh Kénh Instagram ca nhan dat 400
Instagram ca nhan. followers.
3théng Tham gia ban truyén théng Hiéu cach doc insight ca ban. Cé
ctiamét CLB trong khoa. hoat dong CLB ghivao CV.
bangkihoc khda . n g ,
9HInG . Hiéu ca ban vé digital marketing,
Fundamentals of Digital i . P )
, cach st dung data dé quang céao.
Marketing.
Tham giaitnhat1duannhém | Cé portfoliogdm1-3sanphdm
cé sadn pham thuc té. thuc té.
o m Bi€tlam video ca ban. Tran
, Bat dau hoc Premiere Pro co L 9
6 thang R , . Instagram canhan dat 600
ban. Lam Reels dinh ky.
followers.
Nop dan xin thuc tap helén . X 4 s " .
" b Jctap Coitnhat1cho phdéngvan thuc tap.
nam?2.
Hoanthanh thuc tdp hé, xin & | Da hiéu quy trinh lam viéc that cda
lai part-time néu dudc. agency.
. Cap nhat portfolio vai dy an L, .
Tnam P . ‘p N ' Portfolio co case thuc té.
thuc té tu thuc tap.
Bat dau két ndiLinkedIn va;i e ,
.. . Coitnhat1mentortrong nganh.
nguditrong nganh.
N , S&n sang dé apply vi tri Content
Thuc tap hoac lam part-time , , ) "
, . . Executive chinh thuc sau tot
taiagency coé téntudihan. ,A
nghiép.
Bat dau hoc content strategy
2nam chuyén sau va data analytics
nang cao. Co du portfolio, ky nang va mang
ludica ban.
Xay dung personal brand
nhd trong nganh.




7. DANH GIA VA PIEU CHINH

Chisé danh gia tién do:
3 than Kénh Instagram ca nhan dat 400 followers, hoan thanh Tkhda hoc
9 online, c41san phadm CLB.
, Portfolio c41- 3 san phdm thuc té. Kénh Instagram cé nhan dat

6thang
600 followers.

Tnsm D3 cé kinh nghiém thuc tap it nhat 2 thang, hiéu quy trinh lam viéc
3 agency, co Imentor.

2nam Cé CV va portfolio ddy d dé san sang apply full-time.

Bang du trl rdi ro, danh gia va diéu chinh kip thai:

Raocan/Ruiro

DPanh gia / Diéu chinh

Lich hoc day: Nam nhat nhiéu mén
dai cuang, nang ly thuyét.

Tu diéu thdi gian biéu sao cho phu hgp.
Nhan dip heé, dang kihoc thém céc khda
hoc online.

Khong dugc nhan thuc tap (He nam ).

Apply vao cac du &n tinh nguyén cho t&
chiic philgi nhuan dé cé kinh nghiém
lam viéc thuc té.

Kénh Instagram khéng co tuong tac
tot

Danh gia chatlugng content theo
thang, bat trend va c8 géng déi géc do
sanxuat content cho kénh.

Ghichu:

Mbi 3 thang, minh sé& doc lai ké hoach nay va tu danh gid ban than xem minh da [am
dudc giso v3iky vong, va ly do tai sao néu chua lam dugc dé thay doi

Néu mot viéc bitrihoan qua 2 thang, minh sé dat cau haoiliéu doé co phaiviéc minh
that sumudnlam khong, hay minh chi dang nghi minh nénlamné. Néu minh thay
ban than khéng phi hgp véi ké hoach A thiminh sé 1ap lai ké hoach cuéc dditheo

ké hoach B, kéhoachC
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